
Commitments relating to Default Ranking 

Commitment No. 1 — Provide Greek Partners with clear and accessible information on the criteria 
and methodology underlying the default ranking system. This information will explain, among other 
things, that external pricing data and off-platform availability are not used, and that the default 
ranking algorithm takes into account many parameters. To this end, Booking.com will update the 
section in the General Delivery Terms (“GDTs”) that explains how Booking.com’s ranking works, 
including which are the main parameters in determining the default ranking. 

Commitment No. 2 – To ensure broad reach of the explanatory information under Commitment No. 
1, Booking.com will disseminate this information through multiple channels, in addition to the GDTs 
update: (i) add an explanatory banner to the “Ranking dashboard” on the Extranet, (ii) update 
relevant Partner Hub articles; and (iii) send a recurring email communication annually or at the 
recurrence agreed with the Hellenic Competition Commission. 

Commitments relating to Preferred Programs 

Commitment No. 1 — Remove the Performance Score as an eligibility criterion for the Preferred 
Programs for Greek Partners. To preserve the value of the Preferred Programs, Booking.com may 
adjust or introduce alternative eligibility criteria, including for Greek Partners, in the future, based 
on objective, quality-based metrics, in which case Booking.com will inform the HCC and Greek 
Partners by sending email communication before their implementation. These metrics will not rely 
on external prices, external availability, and the number of past bookings.  

Commitment No. 2 — Create a dedicated Extranet section consolidating all information on the 
Preferred Programs (Preferred and Preferred Plus), including holistic benefits, eligibility criteria, in a 
structured and user-friendly format, and alert Greek Partners of this section by sending a one-off 
email. 

Commitment No. 3 — Continue sharing incrementality data with Greek Partners under the Advanced 
Performance Insights tab on the Extranet, and provide these partners with additional training 
materials to help them understand the existing tools to verify the impact of their participation in the 
Preferred Programs. 

Commitments relating to Booking Sponsored Benefits (BSB) 

Commitment No. 1 — Remove external price scans (EPO) as an eligibility criterion for BSB for Greek 
Partners. Booking.com will not introduce EPO as an eligibility criterion for other discounting 
programs with the same characteristics as BSB with respect to Greek Partners.  

Commitment No. 2 — Provide the following information on the BSB application to Greek Partners: 
(i) the percentage of their bookings that have been subject to BSB price reductions in the last 30 days, 
updating the data on a rolling basis, i.e. day by day; (ii) the average percentage (%) reduction of BSB 
price applied to their accommodations in the last 30 days, updating the data on a rolling basis, i.e. 
day by day; and (iii) a binary flag (yes/no) to clarify after each booking whether it was subject to BSB 
price reduction. 
Duration 

The Commitments will remain in force for a period of ten (10) years following their 
implementation. 
 


